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Time Content Description
Week 1 Introduction/Expectations - "Defining Brand", Brand Activism
Week 2 | Brand assessment (market and brand), Goal Setting, SWOT analysis, Branding in the Coronavirus Age
Week 3 Setting the Vision, Mission, Value and S.M.A.R.T Goals
Personal Branding (Brand YOU)
Week 4 Brand Equity Pyramid (Ideal, Promise, Unique Benefits, Ownable Assets), Brand Targeting, Needs-Based
Segmentation, Persona Identification
Week 5 | Crafting a Communication Strategy, IBI - Insights, Benefits, Ideas
Week 6 Untapped Opportunities in the Branding World, Cause-Purpose Branding, The 4 P’s of Branding
Social Media and Branding (business and personal)
Week 7 | Personal Projects due (Personal Brand Assessment) — Brand Jeopardy game day (final exam prep/review)
Week 8 Final Quiz, course wrap up
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Time Content Description

Week 1 Introduction/Expectations, “Defining Non-Sales Selling” and its emergence/importance
and fostering the ‘Everyone Sells’ Culture

Week 2 | Solution Selling and FAB (Features, Advantages, Benefits)

Week 3 Traditional/Transactional Selling vs. Consultative/Relationship Selling
Building Trust and Loyalty in selling through your personal brand

Week 4 The Power of Communication (verbal, non-verbal, and active listening) in selling internal and external
stakeholders

Week 5 Persuasion: Selling Yourself and your ideas to succeed at work
Surface Negotiation, Influencing Others in the Workplace

Week 6 Closing, Gaining Mutual Acceptance, Understanding Lead Generation, Suggestive Selling, Upselling and
Cross-Selling

Week 7 | Selling case study videos presented by students

Week 8 | Wrap up - Student led exam
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Time

Content Description

Week 1

* Introduction,Syllabus review ,Blackboard Review

« History of the Internet (ie. Cypherpunks)




+ Nakamoto's approach to digital money: Bitcoin
* Central Banking, SWIFT
+ Central Banks Digital Currencies, Stable Coins, DeFi
* Decentralized approach to governance
* Decentralized Autonomous Organizations
Week 2 . .
+ Governance Tokens ,Quadratic Voting
* DAOs ,Ethereum and smartcontracts, Decentralizedapplications
Week 3 +Use cases for environment, healthcare, landregistry
* International organizations and blockchain ,Crypto trends and community
+ Critical assessment of the current state of blockchain
Week 4 | * Overview of challenges
*Final ProjectPresentations
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Time Content Description
Week 1.2 Critical Reading Skills: Main Ideas, Academic Texts, Inferencing, Author’s Stance/Credentials, Critical
Analysis, Making Connections
Week 3.4 Main Ideas and Supporting Details: Core Reading from New Directions Textbook, Critical Analysis,
Making Connections
Week 5,6 Purpose and Audience: Core Reading, Critical Analysis, Making Connections, Essay One Due End of
Week 6
Week 7,8 Figures of Speech: Core Reading, Critical Analysis, Making Connections
Week 9,10 Summarizing and Paraphrasing: Core Reading, Critical Analysis, Making Connections
Week 11,12 | Tone: Core Reading, Critical Analysis, Making Connections, Essay Two Due End of Week 12
Week 13,14 | Additional Core Reading, Critical Analysis, Final Exam
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